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Our logo is our best foot forward and our not-so-secret handshake. It’s is a bit like that
shiny trophy you won in primary school - we don’t shy away from it and we don’t miss
an opportunity to show it off. It needs a prime space on the bookshelf.
Don’t cramp our style. When placing our logo on any media, give it some breathing
room to ensure visibility and impact. When you are working in a small format, leave
at least the minimum clear space around the logo. If you’re feeling generous, you
may leave more, but never less. It’s our logo, for goodness sake – let it step into the
spotlight and take a bow!
Our logo should not be used in a holding shape. It cramps our style.

When it comes to our logo, this is the law of the land:

a.

Please don’t distort, squash
or stretch it.

b.

We spent a lot of time creating
our unique font, please don’t
change it. Like, ever.

c.

Don’t change the size or
relationship of the logo to
the full stop

d.

height
of H = X

Don’t add effects like a shadow
to our logo

e.

Don’t replace the full stop with
any other punctuation marks

f.

Don’t lose the full stop at the end.
It means a lot to us.

Clear Space = 1/2X all round

Minimum size for
printed collateral

30mm

Minimum size for
promotional collateral e.g. pen

Vertical logo

Don’t use our logo in any other
colour combination except the
approved colours in Chapter two

g.

h.

Don’t use our logo in tints of our
brand colours. It will end up looking
washed out

i.

Our logo should not be used in
a block or holding shape.

20mm
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OUR CORPORATE BRAND WITH A DESCRIPTOR

Let’s face it, we have a complex business with many layers and divisions. To make
sense of it all, we have simplified the way we communicate with our partners and
consumers. You can use our logo in two ways - with a descriptor and without.
Our licenses, divisions and products can fit into a descriptor.

The descriptor is always in lower case and can change to say whatever you need
it to say, as long as it is on the list of approved descriptors. Not sure? Ask us
we will give you a yes or no. We don’t want you to use our logo with words like
“Cafeteria”, “Meeting Room” and “Lemonade Stand.” The descriptor cannot
be longer than what has been shown below – please keep this in mind when
developing new products names and business units.

When it comes to co-branding and partnerships, we have three levels of brand
endorsement: Maximum, Medium and Minimum. If you are unsure about how you
should use any of these, please ask us.

We use an ampersand (&) instead of the word ‘and’. Short and sweet.
(See what we did there?)

Corporate Brand

Licenses

life

insurance

descriptor

Descriptor

height of
H=X
Business
Units

broker markets

aff¡nities & direct

pay as you drive

my life & more

insurance partners

life & investments

group risk

pet insurance

travel

funeral

1/3X
Products &
Offerings

Antartida Rounded Medium
Always lower case

Endorsement

width of
one ‘H’

Maximum
Brand
Endorsement
50/50

Partner logo

Medium
Brand
Endorsement
70/30

Partner logo

Minimum Brand
Endorsement

TM

Underwritten by Hollard Life Assurance Company Limited.

super long descriptor

Regulatory

The Hollard Insurance Company Ltd (Reg No 1952/003004/06) is an Authorised Financial Services Provider.
Hollard Life Assurance Company Ltd (Reg No 1993/001405/06) is an Authorised Financial Services Provider.
Regulatory
(some examples)

Hollard Investment Managers Pty Ltd (Reg No 1997/001696/07) is an Authorised Financial Services Provider.
The Hollard Insurance Company Ltd (Reg No 1952/003004/06), Hollard Life Assurance Company Ltd
(Reg No 1993/001405/06) and Hollard Investment Managers Pty Ltd (Reg No 1997/001696/07) are Authorised
Financial Services Providers

Antartida Rounded Medium
Always lower case

• Consult the Hollard legal department to be consulted for correct use of disclaimers
• Business unit identities are for internal use only
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MAXIMUM ENDORSEMENT

MEDIUM ENDORSEMENT

When we have a 50/50 partnership, we don’t shy away from our half of the spotlight.
Our logo should be just as visible as the partner/co-brand logo and should be scaled
to the same size. Use the height (X) and the width (Y) of the partner/co-brand logo
to create a block and then scale the Hollard logo proportionately to whichever X/Y
is reached first. Your maths teacher would be proud.

When our logo has to be less prominent, is should be scaled to 2/3 the size of
the partner/ co-brand logo. Use the height (X) and the width (Y) of the partner/
co-brand logo to create a block and then resize it to 2/3 and scale the Hollard logo
proportionately to whichever X/Y is reached first. Your maths teacher would be proud.

If you are reading this to figure out how to use our logo on your brand’s layout, the
answer is simple: treat our logo with the same respect as you have for your own.
We’ll return the favour.

If you are reading this to figure out how to use our logo on your brand’s layout,
the answer is simple: treat our logo with the same respect as you have for your
own. We’ll return the favour.

E
 ven though placement is usually determined by the partner/ co-brand,
we prefer it to be in opposite corners. Just saying.

X

50/50

70/30

X
X

2/3Y

Y

Partner Logo

X
Y

Partner Logo

2/3X

Use the Hollard Logo in
the opposite corner of the
partner logo

Use the Hollard Logo in
the opposite corner of the
partner logo
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ANTARTIDA ROUNDED (PRIMARY)

CALIBRI (SECONDARY)

Our primary typeface is Antartida Rounded. It has a nice selection of weights that can
be used, light, medium, bold and black and italic. Use it for headlines and body copy.

When we are limited to using system fonts, our go-to screen typeface is Calibri. More
specifically, for office use and web applications where our primary typeface cannot
be used. It has different weights that can be used - light, regular and bold and italics and it can be used for headlines and body copy.

NOW YOU KNOW:

Light/light italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
a b c d e fg h i j k l m n o p q r s t u v w x y z
Medium/medium italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
Bold/bold italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
Black/black italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz

Antartida Rounded is a
sans serif with rounded
terminals. It is functional
and simple with a kind of
neutral feeling. This font
is clean and minimal and
its rounded terminals
make it friendly and
warm. It belongs to a
family of 8 fonts in 4
weights and in italics and
contains glyphs to help
emphasise alternate text
or headlines. If Antartida
Rounded ever brought
a school report home, it
would be described as a
happy, well-adjusted
font who plays nicely
with others.

NOW YOU KNOW:

Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
a b c d e fg h i j k l m n o p q r s t u v w x y z
Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
a b c d e fg h i j k l m n o p q r s t u v w x y z
Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
Bold italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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Calibri is a modern sans
serif family with subtle
roundings on stems and
corners. It features real
italics, small caps and
multiple numeral sets. Its
proportions allow high
impact in tightly set lines
of big and small text
alike. Calibri has curves
in all the right places and
a warm, soft character
when used in bigger
sizes. What’s not to love?

A single colour logo or a black and white logo can only be used when printing,
specifications do not allow for a two colour or a CMYK print.

The most NB thing you could now
Please note the below is only for visual reference on colour, our logo should
not be boxed in a holding shape (block/rectangle), it cramps our style.

The colour of our full stop can change if you need it to. When our logo is used in purple
or white, you can use any of our colours for the full stop, but when our logo is used on
orange, aqua, gold and red it gets a bit more tricky.
When the word mark is placed on the brand colours it should be purple with the full
stop to change as seen below.

When it comes to using our logo on an image, try not to compromise the visibility of it.
On a light/subtle background use the full colour logo, on a busy background or a dark
background use a single colour white reversed out logo.
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Hollard Colours & Tints (RGB)
Purple is our primary colour. White and orange are secondary colours - they help to
break the heaviness of the purple in order to create clean and balanced layouts.
Orange is the more dominant secondary colour of the four. Think about purple as our
beauty queen - with orange as first princess and white as second princess. Naturally
they all want world peace.
After all, variety is the spice of life – we read that in a fortune cookie somewhere
and decided to add aqua and gold as secondary colours. We use these backup
singers as accent colours to add some flair and fun. A metallic gold can also
be used when it seems appropriate.

100%

100%

80%

80%

60%

C85/M100/Y30/K15
R68/G35/B89
#442359

40%
20%

60%

PANTONE®
166 C

C0/M80/Y100/K00
R230/G78/B0
#e64e00

Vinyl Colour
Hexis ® SUPTAC S5000 - S5623B

Vinyl Colour
Hexis ® SUPTAC S5000 - S5165B

Secondary Colour

Secondary Colour

PANTONE®
563 C

C65/M0/Y40/K5
R68/G180/B166
#44b4a6

Vinyl Colour
Hexis ® SUPTAC S5000 - S5332B

R0 G0 B0

R68 G180 B166

R154 G132 B69

R74 G39 B103

R229 G82 B24

R34 B34 B39

R123 G196 B184

R173 G154 B102

R103 G69 B123

R235 G120 B64

R76 G74 B79

R163 G211 B202

R192 G177 B137

R137 G109 B152

R242 G157 B110

R125 B123 B128

R197 G226 B221

R211 G201 B175

R173 G154 B185

R247 G192 B158

R185 G183 B187

R227 G241 B239

R233 G227 B214

R213 G203 B221

R252 G224 B207

Secondary Colour

Primary Colour

PANTONE®
269 C

Hollard colours and tints for office users

40%
20%

100%

100%

80%

80%

60%

60%

40%
20%

PANTONE®
4505 C

C30/M35/Y80/K20
R165/G139/B63
#a58b3f

40%
20%

Vinyl Colour
Hexis ® SUPTAC S5000 - S5871B

Metallic Colour

PANTONE®

871 C
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